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Introduction

This report investigates the key factors driving the high-fidelity wireless speaker
market. This research focuses on the Gen Z market space. A survey of 3,693

respondents was used to gather insights into usage, satisfaction, brand and
feature preferences.

1,096 do not own a
wireless speaker

2,597 own wireless
speakers

Cen Z
Insights

1925 are Gen Z
(under 25 yrs old)

3,693 survey respondents
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owns Wireless Speakers?

69.8%

2,597Individuals
Surveyed

17.3%
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Wireless Speaker Ownership

By gender

Female Male Non-Binary



JBL
Bose
Sony

Samsung
Marshall
Beats
Alexa
Apple
Sonos

Anker

Top Ten Purchased Brands




Top Three Preferred Brands
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Reviews Online Reviews Expert Reviews Brand Reputation Price
Family/Friends Customers

B 1=Veryimportant @ =2 @ =3 Important Not a Deal Breaker
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14.9%

8.6%

Featues

= 5 Not Important

What Drives Purchase Decisions?

24.2%

324%

Advertising



What's Most Important in a Wireless Speaker

Ranked by importance levels

Least
Important
6 7.67%
17.4%
3 6.4% 20.5%
2 B.2% 23.3%
1 30.5% 10.2%

Most Important
B Sound Quality [ Battery Life [} Design/Looks [} Connectivity Options Durability Price

22.3%

13.4%

12.7%

14.1%

17.2%

20.3%



Quality & Performance How satisfied are consumers?

@ Very Unhappy Unhappy @ Neutral @& Happy @ VeryHappy

1,925 respondents (up to age 24)
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How do owners rate their current speaker quality?

Good 50.7%
Excellent 33.4% :
Average 14.3%

Poor 1.3%

Very Poor 0.3%

1,925 respondents (up to age 24)
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How often do you

use your speaker?

Respondents shared how often they used
their favorite wireless speakers.

1,925 Survey Respondents

Frequency of Wireless Speaker Usage by Gender

20.3%

15% 15%

13.2%
8.5%
5%
0.5% 0.4% IG.Z% 0.3%

0.3% 0.4%

Several times a week Daily

1-3 times a month

EFemales mMales Non Binary

7.3%
4%

I0.3% 0.2%

Rarely (fewer than
once a month)

Undisclosed

6.1%

4%
I 0.1% 0.2%

Once a week



How are consumers using their speakers?

49.2% Listening to Music
14.9% Listening to Audiobooks

7.3% Listening to podcasts

4.7% Gaming

4.3% Audio [ Video Calls

4.1% Online Meetings



Consumer Recommendations

V Improve Sound Quality
Improve Base

Better Battery Life

Increase Volume Capability

Visual Battery Life Indicator

C € C < K«

Better Pricing
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